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1. LIMPOPO TOURISM AGENCY'S GENERAL INFORMATION 

REGISTERED NAME:       Limpopo Tourism and Parks

REGISTRATION NUMBER (if applicable):     Schedule 3C PFMA

PHYSICAL ADDRESS:    Southern Gateway Ext. 4, 

N1 Main Road 

                                        Polokwane 0700 

POSTAL ADDRESS:  P. O. Box 2814

                                 POLOKWANE

                                  0700

TELEPHONE NUMBER/S:  +27 15 293 3600

FAX NUMBER: +27 15 293 3655 

EMAIL ADDRESS:  nockss@golimpopo.com

WEBSITE ADDRESS: www.golimpopo.com

EXTERNAL AUDITORS: Auditor General

BANKERS:  ABSA

COMPANY/ BOARD SECRETARY Mr. Thapelo Kotsedi
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2. LIST OF ABBREVIATIONS/ACRONYMS

B-BBEE Broad-Based Black Economic Empowerment

BEE Black Economic Empowerment 

CEO Chief Executive Officer 

COGTA Department of Cooperative Governance and Traditional Affairs 

CSI Corporate Social Investment

FDI Foreign Direct Investment

LEDET Limpopo Economic Development and Tourism 

LTA Limpopo Tourism Agency 

LEGDP      Limpopo Growth and Development Programme

MEC Member of Executive Council

MOU Memorandum of Understanding

NCB National Conventions Bureau

NDT National Department of Tourism

NGO Non-governmental organisation

NTSS National Tourism Sector Strategy

PPP Public Private Partnership

SADC Southern African Development Community

SALGA           South African Local Government Association

SAT South African Tourism

SETA Sector Education and Training Authority

SMEs Small and Medium Enterprises

SMMEs Small Medium and Micro-Enterprises

Stats SA             Statistics South Africa

TFCA Trans Frontier Conservation Area

TFDS Total Foreign Direct Spend

TSA Tourism Satellite Account

VFR Visiting Friends and Relatives
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3.      STRATEGIC OVERVIEW

3.1. Vision 
LTA aspires to be “A Leading Eco-Tourism Destination in Southern Africa”.

3.2. Mission
The purpose of LTA is to “Promote and Offer Quality, Sustainable and Diverse Tourism Experience”.

3.3. Values

3.4.   Strategic outcome orientated goals

?Effective and efficient administrative support in the organization;
?To provide efficient and effective human resources support services;
?To provide efficient and effective finance and support services;
?To initiate product development, tourism investment, strategic partnerships and provide quality hospitality services and
?To position Limpopo as the preferred eco-tourism destination.

4. LEGISLATIVE AND OTHER MANDATES

Limpopo Tourism Agency is a Schedule 3C (PFMA)

4

Display respect in dealing with all stakeholders, be it the colleagues, other departments, business partners in the 
tourism industry or to Limpopo, which is best displayed through effective listening and communication, as well as seeking first to understand 
them before being understood.

The entire LTA organisation, shall continually strive towards service excellence delivery for all our tourists

Obligation of an individual or organisation to account for its actions (Financial and Non Financial Performance) and accepts responsibility for 

their disclose results in a transparent manner

Conduct beyond reproach will be deployed by staff.

All tourism development, management and activities shall deliver on all areas of economic, social, environmental and personal, growth 
sustainability.



5. ORGANISATIONAL STRUCTURE
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FOREWORD BY THE CHAIRPERSON

Matsetela M
Chairperson
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his is an overview of the entity's years to maintain and upgrade the of the economy. assets register, a matter that 
activities for the period under reserve infrastructure. continuously affects the Annual Treview.  The Board has during All legislation in this industry has Financial Statements of the entity. 

this period engaged in a number of This positive gesture could not have endeavoured and aligned to simplify 
activities with a view to highten the come at a better time. In the financial the effort of achieving a coordinated Whilst the Auditor General South Africa 
plight of tourism in the Province. Whilst y e a r  2 0 1 3 / 2 0 1 4  t h e  p r o j e c t  approach. Despite working in a has had meetings with the entity, 
the performance of tourism in general implementation will start in earnest. conducive legislated environment, the Treasury Department and the 
has been speculative across the globe, lack of focus and coordination still shareholder in an endeavour to clarify 
this entity did not sit in despair at the The transformation of the tourism remains a challenge. this administrative ambiguity, the 
situation without responding to the industry still remains a concern.  Whilst matter remains work in progress.
challenge. plans have been put in place to fast- The industry, trade, municipalities, 

track this process, not much has been communities and the general tourism It is intended that the matter of assets 
Whilst resources remained a limiting achieved and the Board cannot afford stakeholders still operate in silos. will be resolved in the first quarter of 
factor in all spheres of the operations, to turn a blind eye to this enigma. The Insufficient resources will always be an the financial year.  The Auditor 
the same cannot be said with regard to plans and strategies of the entity will excuse for inability to achieve. G eneral's directive for clean audit 
innovation. The entity had managed to have to start responding to this optimal Respectfully, this finding is inaccurate during the financial year 2014 cannot 
honour its financial obligations priority. in the extreme as the outcome is an be trivialised.
regarding the levies payable to evidence of uncoordinated focus. To 
communities with which the reserves The dual management of reserves this end, government has been able to 
are managed. This gesture alone is between Limpopo Tourism Agency and set perfectly an environment for 
aimed at having to uplift not only the the Department of Limpopo Economic dialogue which has achieved little if 
understanding of potential of tourism Development, Environment and any. Therefore efforts will be continued _______________________
but cement the much needed Tourism in Limpopo poses challenges to bring this to the attention of the Mr. Matsetela M
ownership right by the communities to to the smooth operations.  The two s takeho lde rs ,  t hanks  t o  t he  
these precious assets they own. parties have had numerous meetings stakeholder relations events that have 

to address this, however the problem characterised the entity's plans for the 
The Board has faced up to the reality still remains. It is hoped that this matter year under review.  This exercise will 
that for the tourists to increase in the will be at the top of the agenda in the be intensified in the forthcoming _____________
Limpopo Wildlife Resorts, certain forthcoming financial year.  The financial year.  The increased  of Date
standards should be met.  The fact is inevitable, is that the blame game SMMEs taken to Indaba is in a small 
that the entity is confronted by an continues to take centre stage if the way aimed at highlighting the element 
ageing tourism infrastructure. In an matter is not resolved. of development.  In the new financial 
attempt to address this situation,  the year, the entity will have an after-care 
entity with other stakeholders, the A coordinated and well focused programme to the incubated SMMEs 
shareholder in this case, mutually strategy for tourism cannot be over- so that progress can be tracked and 
p l a n n e d  a n d  m o b i l i s e d  f o r  emphasised. Tourism is and still impact can be measured.
infrastructure funding from the continues to be key to the contribution 
Department of Treasury.  The entity of the gross domestic product. LTA continues to face difficulties with 
has been approved a conditional grant Stakeholders in  the tourism industry regards to the assests.  There seems 
of R180 million over the period of three need each other to increase the GDP to be challenges with regard to the 

31 March 2013



Vho Thobela NS Nethengwe
Board Member

Mr. B Khenisa
Board Member

LTA BOARD MEMBERS
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Kgoshi MS Dikagle
Board Member

Mr. M Matsetela
Chairperson of the Board

Mr. ML Kgalema
Board Member

Ms. JA Kruger
Board Member

Mr. GL Maluleke
Board Member

Ms. MM Maponya
Board Member

Ms. TS Mathumbu
Deputy Chairperson

Cllr L.J. Matlou
Board Member                                                                                                                                                                                                                                                                                                                                                                                                                                                                                 

Mr. NA Dzuguda
Board Member

Ms. A de Klerk
Board Member



CHIEF EXECUTIVE OFFICER'S OVERVIEW

Mr NA Seabi
Chief Executive Officer
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he province performed very well during the ?Machikiri Communal Property Association review was the launch of the Greater 
Indaba Tourism and Travel hosted in Durban. (CPA): Witvinger Nature Reserve Mapungubwe Heritage Route on 13 October TOur provincial media gave us huge coverage 2012 at the sacred Lake Fundudzi. The route 

?The Agency hosted the 'Take a Girl Child to Work' 
and the province was more audible and visible was launched by the Deputy Minister of Tourism 

campaign at Makhado Information Centre with 
during the four days of exhibition at the event. The Ms. Tokozile Xasa and the Premier of Limpopo 

14 girl learners from Senthumule Senior 
province performed well at the Emerging Tourism Province, Mr. Cassel Mathale. The launch was 

Secondary School and Kutama High School in 
Entrepreneur of the Year Award (ETEYA) where preceded a day before by a tour of 

Louis Trichardt participating. The learners 
Mrs. Nkele Motsoaledi and team SAA Reatswelela Mapungubwe Heritage Site, which was 

received hands on experience on how a 
Travel Centre was announced the third runner-up in attended by Mr. Mathale, MEC for Limpopo 

Regional Information Centre is managed, and 
the competition. We are indeed very proud of this Economic Development, Environment  and 

then departed to Tshedza Lodge where they 
achievement as Limpopo was able to keep up the Tourism (LEDET), Ms. Pinky Kekana, 

rece ived lessons on f ront l ine o ff ice  
momentum since the inception of this competition Chairperson of Limpopo Tourism Agency (LTA) 

management, conferencing/banqueting 
some 12 year ago. Limpopo has annually registered Board, Mr. Mashilo Matsetela, other members of 

management and hospitality management. We 
a in one or the other category and this is indeed very the Board, tour operators and the media. 

are confident by transferring such skills we will be 
good news for us and it is succinct that our efforts of 

grooming future tourism ambassadors and ?LTA continued to promote the province as a 
promoting and growing tourism in the province have 

leaders. This also helps instil a culture of preferred business destination at Meetings 
come to fruition. 

travelling and promotes domestic tourism in the Africa that was held in Johannesburg from 19 to 
Limpopo Tourism Agency has in compliance with the province. A similar program was conducted at 21 February 2013.
Co-Management Agreement set out by the our Mopani Regional Information Centre 

? The Agency also held a successful Stakeholder 
Department of Environmental Affairs (DEA), handed whereby 20 Tourism boy learners from 

Engagement Forum that was held at Doorndraai 
over cheques to the following communities as Morowatshehla and Ramaolwane High Schools. 

Dam in the Waterberg District on 22 February 
benefits for tourism services provided in their The boy learners were given practical 

2013.
communal nature reserves: experience on how a Regional Information 

Centre is managed but also got exposure in the ?  From 01 to 09 March, Limpopo Tourism Agency ?Matlala Tribal Authority: Leswena Nature 
Hospitality sector at Hotel @ Tzaneen. in partnership with Ba-Phalaborwa Municipality Reserve

hosted a successful 2013 Limpopo Marula 
? On 06 August 2012, Limpopo Tourism Agency ?Homu Tribal Authority: Manombe Nature Festival which was preceded by a media tour of 

(LTA) kick-started its Domestic Umbrella Reserve Phalaborwa and Hoedspruit towns whereby 
Marketing Campaign, which was launched to 

?Ndebele Maphepha Tribal Authority: media was taken to various destinations in the thmedia on the 20  July 2012 at Meropa Casino. Mantrombi Nature Reserve region for profiling.   
This three year campaign has three segments, 

?Moletsi Tribal Authority: Moletjie Nature namely, “Play With Us”, “Tour With Us” and 
Reserve “Celebrate With Us”. The Deputy Minister of 

?Mphephu Tribal Authority: Ndzelele Nature Tourism, Ms Tokozile Xasa, addressed the two 
Reserve groups of participants of the 'Tour With Us' and 

'Women Expedition' at Peter Mokaba Sports ?Baroka Ba Nkwana: Potlake Nature Reserve
Complex. She expressed her excitement to be 

?Bathlabine Tribal Authority: Thabina Nature part of the 2012 edition for the Women 
Reserve Expedition.

?Bjatladi Tribal Authority: Turfloop Nature 
? A significant achievement for this year under Reserve



 Strategy Results Challenges  

LTA’s Corporate Strategy  Knowledge and focus on the mandate of LTA  
 Alignment to all relevant legislation and strategies such 

as the NTSS 
 Employee participation in developing the strategy 

resulted in ownership 

Lack of funding to implement as per strategic goals and 
objectives  

Corporate Communications Strategy    Enormous and positive media coverage 
 Good media relations  

 Strategy is more than three years old and requires review.  
 Insufficient funds to review strategy  

Remuneration Strategy  Equal pay for work  of equal value for all employees  
 Relative job satisfaction 

 Review could not be completed  due to budget limitation  

Retention Strategy   Retention of valued employees who add significant 
value to LTA  in terms of improved work performance 
and productivity 

 Due to limited budget, LTA cannot counter offer some, 
who end up leaving the Agency.  

Tourism Marketing Strategy   Domestic Tourism Umbrella Marketing campaign was 
launched in July 2012.   

 Executed trade marketing partnerships with four 
products and tour operators.  budget constraints 

The roll-out of the marketing campaign could not be fully 
implemented due to limited budget   

Partnerships with trade were not fully implemented due to 
 

Revenue Enhancement Strategy   Developed Revenue Enhancement  Strategy  
 Generated  R 12 270 024 of revenue and could not 

achieve the target of R14.1 
 

 The closure of the top revenue generating resort 
(Mphephu) and heavy rain and storm in dam reserves 
contributed to the decline in revenue  

  
Risk Management Strategy  Maximised opportunity for LTA to achieve its objectives  

 Raised awareness of risk management  
 Minimised and managed risk 
 Protected the public image of LTA  

Buy-in from stakeholders  

 

Limpopo Tourism Agency has several strategies being implemented including the following: 
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Ageing Limpopo Wildlife Resorts (LWR) facilities

LTA's highlights of future plans, actions and the benchmarking of all employees' salaries. optimistic that the tourism sector has always been 
medium to long term goals: ?Conducting regional or district Stakeholder resilient by continuing to show signs of growth. We 
?Rehabilitate and upgrade reserve infrastructure Engagement Forums. wish to urge everyone to visit Limpopo Province and 
?To improve management effectiveness of the experience unspoilt wildlife in the province which is 

reserve Acknowledgements /Appreciation home to two Transfronmtier Parks (Greater 
?Improve quality hospitality services and renew Mapungubwe Transfrontier Park and Great Limpopo 

resort grading annually We wish to once again thank the Board for its support, Transfrontier Park). 
?Maintain partnership with community reserve particularly when it came to functioning under serious 

owners budget constraints. The interaction and support we 
?Promote Limpopo Wildlife Resorts products received from our various stakeholders in the tourism 
?Establish a unit to focus on the Provincial sector as well as the people of Limpopo is highly 

Conventions bureau to in future bid for major events appreciated. 
in Limpopo Province. ______________________

?Conduct an organisational development to review Conclusion Mr Nocks Seabi
to align the structure with the new mandate and the Chief Executive Officer 
National Tourism Sector Strategy (NTSS). The impact of the world recession and economic 

?Review LTA Remuneration strategy and do a downturn has been felt by everybody but we remain 



MEMBERS OF THE EXECUTIVE 
MANAGEMENT COMMITTEE

Mr. Nocks Seabi
Chief Executive Officer

Mr. Sammy Manamela
Chief Financial Officer

Mr. Mike Tauatsoala
Manager. Corporate

Communications

Mr. George Ratshipaladza
Manager. Risk & Compliance

Mr. Gladwin Kotsedi
Company Secretary 

Ms. Lulama Tshabalala
Executive Tourism 

& Marketing

Mr. Fixon Hlungwane
Executive Director.

Commercial Operations

Ms. Seipati Tlaka
Chief Opertations Officer
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Mr. Chris Ramoshaba
Acting Executive Human 

Resource
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1. STATEMENT OF RESPONSIBILITY FOR PERFORMANCE INFORMATION

Statement of Responsibility for Performance Information for the year ended 31 March 2013

The Chief Executive Officer is responsible for the preparation of the Limpopo Tourism Agency's performance information and for the judgements made in 
this information.

The Chief Executive Officer is responsible for establishing, and implementing a system of internal control designed to provide reasonable assurance as to 
the integrity and reliability of the performance information.

In my opinion, the performance information fairly reflects the actual achievements against planned objectives and targets as per the strategic and annual 

performance plan of the LTA for the financial year ended 31 March 2013.

The Limpopo Tourism Agency's performance information for the year ended 31 March 2013 has been examined by the external auditors and their 

report is presented on page 69.

The performance information of Limpopo Tourism Agency as set out on pages 15 to 38 was approved by the Board.
 

_______________________
Mr Nocks Seabi
Chief Executive Officer

____________
Date:     
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2. AUDITOR'S REPORT: PREDETERMINED OBJECTIVES

The AGSA/auditor currently performs the necessary audit procedures on the performance information to provide reasonable assurance in the form of an 
audit conclusion. The audit conclusion on the performance against predetermined objectives is included in the report to management, with material 
findings being reported under the Predetermined Objectives heading in the Report on other legal and regulatory requirements section of the auditor's 
report.

Refer to paragraphs 26 to 31 of the Report of the Auditors, published as Part E: Financial Information.

3.  OVERVIEW OF LIMPOPO TOURISM AGENCY'S PERFORMANCE

3.1. Service Delivery Environment

(a)     Develop and implement a tourism marketing strategy within the framework of the provincial tourism strategies;
(b) Undertake and facilitate tourism research; 
(c) Support tourism transformation and capacity building programmes;
(d) Enhance and enable tourism investment opportunities on provincial nature reserves;
(e) Enhance the integration of tourism programmes through the establishment of formal partnerships with municipalities;  
(f) Initiate tourism product development in provincial nature reserves;
(g) Provide hospitality services in provincial nature reserves;
(h) Subject to the PFMA and other applicable legislation, establish strategic partnerships with community co-operatives, organisations, government 

structures and tourism organisations for enhancing tourism marketing;
(i) Establish and maintain a database containing information relating to - 

(i) Existing tourist attractions, infrastructure, facilities, services, location and access;
(ii) Natural and cultural attractions that may be developed as tourist attractions in the province; and
(iii)New areas of tourism activity and potential sites for these activities; 

3.2. Organisational environment 

Limpopo Tourism Agency was beset with labour related issues with the result that there were changes on the top positions of the CEO, CFO and Senior 
Manager: Financial  Management.  As an interim arrangement to close the gap and address the challenges, the Chief Operations Officer was appointed to 
act as CEO with effect from 01 April 2012 to 30 August 2012 and the Executive Director: Commercial Operations was appointed to act with effect from 01 
September to 30 October 2012.   Following the recruitment process, the CEO and CFO were appointed with effect from 01 November 2012. The Senior 
Manager: Financial Management was appointed with effect from 01 February 2013.

15



3.3. Key policy developments and legislative changes

There have been no changes during the period under review.

3.4. Strategic Outcome Oriented Goals

16

The retention of  192 permanent staff, implementation of  transformational programmes  
as well as  maintenance of harmonious relations with organised labour contributed to the 
achievement of the LTA's  strategic outcome  orientated goal to ensure that the 
organisation  function effectively and efficiently

Improved financial reporting and monitoring on a monthly basis and enhanced internal 
control system. However, no notable progress in respect of Supply Chain Management 
due operational challenges within the unit.

The organisation made enormous progress towards the achievement of the strategic 
outcome oriented goal as follows:
? Facilitated one (1) investment opportunity (Luvuvhu) maintained strategic partnerships 

in five (5) resorts
?Improved quality hospitality services and maintained four resorts at three (3) star 

grading

?Limpopo has recorded an increase of 196 585 in foreign tourists in 2012, from 1 009 
562 in 2011 to 1 206 147 in 2012. Foreign tourists stayed shorter in 2012 compared to 
2011 in Limpopo. In 2012, the average length of stay of a foreign tourist was 2.9 
nights compared to 3.6 nights in 2011. Total foreign direct spend generated from 
tourist arrivals increased from R5.2m in 20011 to R7.6m in 2012

?Limpopo increased in terms of the number of trip per source market, destination and 
spent per trip in 2012. In 2012 the province experienced a decline in length of stay



PERFORMANCE INFORMATION BY PROGRAMME

4.1. Programme 1: Office of the Chief Executive Officer

Purpose
The purpose of the programmes is to ensure effective, efficient and economic management of the entity. Ensuring that the Board and its activities are well 
managed. That all the identified top ten risks are mitigated and reviewed regularly. It is aimed at intensifying communication amongst the staff, industry and 
stakeholders at large. Putting in place an effective plan that will monitor and develop strategic goals of the Agency in line with the given mandate. 

There are a number of responsibilities this program has, amongst others to manage the entity effectively, efficiently and economically, to ensure that the 
Board of LTA is supported and that its activities are funded appropriately, develop an all-encompassing corporate culture, identify the top ten risks of the 
entity as well as the mitigation of these risks and review these regularly. Communication to both staff and the tourism industry as a whole must be done on 
an ongoing basis, while ensuring that there is proper planning and monitoring of the entity, and reviewing of  the strategies regularly.

Sub-Programmes
?? CEO

?? Board

?? Communications

?? Strategic Operations

?? Risk and Compliance

Strategic Objectives
?? Improved organizational performance

Strategic objectives, performance indicators planned targets and actual achievements

Strategic objectives

Limpopo Tourism Agency Annual Report 2012-2013 17
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The intervention has been as a result 
of labour relations cases which 
ultimately resulted in the replacement 
of key personnel.

Held four (4) Board 
meetings, twenty four (24) 
Board Committee meetings

Three (3) Special Board 
meetings and eleven (11) 
Special Committee 
meetings and two (2) 
strategic sessions 
Three (3) Special Board 
meetings and eleven (11) 
Special Committee 
meetings and two (2) 
strategic sessions 

Eleven (11) Public 
Relations activities were 
conducted



Key performance indicators, planned targets and actual achievements

Limpopo Tourism Agency Annual Report 2012-2013 19



Programme performance
?Governance: programme was able to ensure compliance in the organisation.
?Stakeholder Relations: organisation was able to engage and maintain relations with internal and external stakeholders

Strategy to overcome areas of under performance

?? Roles are clarified to avoid the delay to produce the newsletter.

?? The Newsletter has been allocated to the communications unit.

Changes to planned targets

Linking performance with budgets

No changes were made to the planned target during the period under review.

Limpopo Tourism Agency Annual Report 2012-2013 20



Mr Chris Ramoshaba
Acting Human ResourceExecutive 
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4.2. Programme 2: Human Resource

Purpose

To provide effective and efficient human resources support services in Limpopo Tourism Agency.

Sub-Programmes

?? Divisional support

?? Human Resources Management

?? Employee Wellness

?? Human Resources Development

?? Employee Relations

HR Objectives

?? To improve organisational performance;

?? To coordinate and implement transformational programmes; and

?? To ensure compliance to labour legislation and human resources policies.

Limpopo Tourism Agency Annual Report 2012-2013 22

Strategic objectives, performance indicators planned targets and actual achievements

Strategic objectives



Limpopo Tourism Agency Annual Report 2012-2013 23



Limpopo Tourism Agency Annual Report 2012-2013 24



Limpopo Tourism Agency Annual Report 2012-2013 25



Key performance indicators, planned targets and actual achievements

Limpopo Tourism Agency Annual Report 2012-2013 26
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Programme performance  

The retention of  192 permanent staff, implementation of  transformational programmes  as well  maintenance of harmonious relations with organised 
labour contributed to the achievement of the entity's  strategic outcome  orientated goal to ensure that the organisation  function effectively and efficiently. 

Strategy to overcome areas of under performance
?? Realistic targets on retention of personnel will be set due to budgetary constraints.

?? Unavoidable and unexpected expenditure that may lead to the review of the targets such study assistance will be monitored on quarterly basis and seek 
advice Finance and Support Services.  

?? Factors which lead to failure of employees to submit performance agreements will be assessed and corrective measures be implemented to obviate 
recurrence. 

?? On the review of Human Resources Strategies, realistic targets will be set since delay of the completion of one strategy impact on the review of other 
strategies.

Changes to planned targets

No changes were made to the planned targets during the period under review.

Linking performance with budgets

Limpopo Tourism Agency Annual Report 2012-2013 29



Mr Sammy Manamela
Chief Financial Officer
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4.3. Programme 3: Finance and Support Services

Purpose

This programme's purpose is to provide policy direction, facilitating the effective and efficient management of Assets, Liabilities, Financial Systems, 
Information Technology and Supply Chain Management. To ensure sound financial management and financial accountability in the organisation through 
capacity building, financial reporting, financial management policies development and support of oversight structures/bodies.

Sub-Programmes

?? Financial Management
?? Supply Chain Management
?? Information and Communications Technology
?? Revenue Management

Finance Objectives

?? To coordinate implementation of the legislative prescripts.
?? To coordinate and implement transformational programmes.
?? To contribute to MSTF priority of building a Developmental State including improvement of Public Services and Strengthening Democratic Institutions. 

Limpopo Tourism Agency Annual Report 2012-2013 31

Strategic objectives, performance indicators planned targets and actual achievements

Strategic objectives



Key performance indicators, planned targets and actual achievements

Limpopo Tourism Agency Annual Report 2012-2013 32



Programme performance  

Finance and Support Service's performance has contributed on the empowerment of BEE's through the use of supplier database.

Strategy to overcome areas of under performance

?? Audit findings reports will be done on monthly basis. 

?? To conduct two assets verification exercise bi-annually for the 2013/14 financial year.

?? To appoint additional staff to beef up capacity within the Supply Chain Management unit.

?? Financial Policy and Procedure Manual as well as SCM Policy to be reviewed during 2013/14 financial year.

Changes to planned targets

.

Linking performance with budgets

No changes were made to the planned target during the period under review

Limpopo Tourism Agency Annual Report 2012-2013 33



Mr Fixon Hlungwani
Executive Director Commercial Operations
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4.4. Programme 4: Limpopo Wildlife Resorts

Purpose

The purpose of this programme is to develop, manage, operate and market (promote) tourism and hospitality products within provincial nature reserves 
and designated establishments. The programme also liaises, supports and forms partnerships with communities owning nature reserves.

Sub-Programmes

?? Business Development
?? Facilities Management 
?? Sales and Marketing
?? Business Operations
?? Community Partnerships

LWR Objectives

?? To enhance tourism investment and product development 
?? To provide quality hospitality services in Provincial nature reserves and designated establishments
?? To establish and maintain strategic partnerships

Limpopo Tourism Agency Annual Report 2012-2013 35

Strategic objectives, performance indicators planned targets and actual achievements

Strategic objectives
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Key performance indicators, planned targets and actual achievements

None
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Programme performance  

?Development of the Luvuvhu Eco Trail activity permit added additional trails to the community and tourist at large.
?Maintenance of 4 resorts at 3-star grading level  increased  the number of units sold and amount of revenue generated
?Maintenance of 5 strategic partnerships empowered communities and awareness

Strategy to overcome areas of under performance

? Review the requirements for performance bond on investment opportunity

? Upgrading and maintenance of infrastructure.

Changes to planned targets

.

Linking performance with budgets

No changes were made to the planned target during the period under review

None



Me Lulama Tshabalala
Executive Tourism and Marketing
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4.5. Programme 5: Tourism and Marketing

Purpose

The purpose of this programme is to provide generic marketing domestically and internationally. This is going to take place through facilitating effective market research, 
customer relations management, information provision and dissemination, tourism safety, trade relations, support tourism Small Medium Micro Enterprise (SMMEs) as 
well as brand management. To ensure a sound marketing and promotion of the province through capacity building, exhibition and events, stakeholders relation, impact 
studies and promotion of provincial tour packages.

Sub-Programmes

?? Marketing Services
?? Information Services and Research
?? Transformation and Capacity building
?? Divisional Support

Tourism Objectives

?? To increase tourist arrivals, bed nights and spend through domestic and international marketing initiatives 
?? To generate and provide tourism market intelligence and tourism information.  
?? To support tourism transformation, facilitate partnerships and capacity building programmes 

Strategic objectives, performance indicators planned targets and actual achievements

Strategic objectives
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Programme performance  

?Tourism and Marketing's performance has contributed in the increase of tourist arrivals which has contributed to the economic development of 
the province where a total spend of R3.8 billion was generated through direct tourist spent. 

?LTA’s tourism entrepreneurs program has assisted 29 small businesses to sustain and grow their enterprises.

Strategy to overcome areas of under performance

?To engage in partnership with other institutions for research purposes.
?Lilizela Awards to be planned for and executed annually.
?Identify and partner with other SMMEs development agencies.

Changes to planned targets

.

Linking performance with budgets

No changes were made to the planned target during the period under review
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5. SUMMARY OF FINANCIAL INFORMATION

5.1. Revenue Collection

Under collection of revenue is mainly due to the following

?Poor resort infrastructure maintenance
?Closure of Mphephu Resort from January 2013 due to damages caused by floods
?Lack of retention of regular clients in the resort
?Low marketing drive for the resort

Measure taken to ensure that target is met

?Improvement of conditions in the resorts
?Effective marketing of the resorts
?Review of the contracts of the permit holders
?Capacitate revenue management section
?Rolling out the revenue system to the resorts
?Resolve the issue of dual management 

5.2. Programme Expenditure
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5.3. Capital investment, maintenance and asset management plan

?In terms of Asset Management Plan the asset verification is done bi-annually.
?There were no infrastructure projects during the year under review and only minor maintenance was done in all eleven (11) resorts.
?The organisation closed two(2) resorts (Mphephu and Lekgalameetse – Makutsi Camp)
?The Book value of asset decrease due to the disposal of 4 vehicles and scrapping of asset due to bad conditions
?To ensure that the LTA's asset register remained up-to-date during the period under review the following measures were taken:

?Regular updating of fixed asset register
?Monthly asset register reconciliation

?The current state of the LTA's capital assets , 25% - good condition
39% - fair
36% - bad condition

Linking performance with budgets

No infrastructure budget and the minor maintenance was done from the operational budget

Summary of payments by programme

Strategy to overcome areas of under performance

Changes to planned targets

 
?To resolve the issue of dual management with LEDET
?To transfer back Reserves were LTA is not present
?Implementation of GIAMA (Government Immovable Assets Act) by transferring all immovable assets to Provincial Department of Public Works
?Capacitate and establish Assets Management within the SCM unit

No changes were made to the planned target during the period under review.
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PART C
GOVERNANCE



1. INTRODUCTION

Corporate governance embodies processes and systems by which public entities are directed, controlled and held to account. In addition to legislative 
requirements based on a public entity's  enabling legislation, the Limpopo Tourism Agency Act, corporate governance with regard to public entity is applied 
through the precepts of the Public Finance Management Act (PFMA) and run in tandem with the principles contained in the King's Report.

The Executive and the Accounting Authority of the public entity are responsible for corporate governance. 

2. EXECUTIVE AUTHORITY

Four quarterly reports were submitted to the Executive Authority on the following dates:
rd

?First quarter on the 23  July 2012
th

?Second quarter on the 19  October 2012
th

?Third quarter on the 11  January 2013
th

?Fourth quarter on the 10  April 2013

The Executive Authority requested LTA to give specific attention to the following:

?A detailed report as referred to in the review on the implementation and outcome of the provincial Tourism Marketing strategy.

?Progress made to date on the Financial Turnaround strategy.

?A detailed report as referred to in the review of Marula Festival.

3. THE ACCOUNTING AUTHORITY / BOARD 

Introduction

The Board continues to give direction to management and executes fiduciary duties.

The role of the Board is as follows:
Oversees that the Agency:
(a) Develop and implement a tourism marketing strategy within the framework of the provincial tourism strategies;

(b) Undertake and facilitate tourism research; 

(c) Support tourism transformation and capacity building programmes;

(d) Enhance and enable tourism investment opportunities on provincial nature reserves;

(e) Enhance the integration of tourism programmes through the establishment of formal partnerships with municipalities;  

(f) Initiate tourism product development in provincial nature reserves;

(g) Provide hospitality services in provincial nature reserves;

(h) Subject to the PFMA and other applicable legislation, establish strategic partnerships with community co-operatives, organisations, government 
structures and tourism organisations for enhancing tourism marketing;
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 (i) Existing tourist attractions, infrastructure, facilities, services, location and access;

(ii) Natural and cultural attractions that may be developed as tourist attractions in the province; and

(iii) New areas of tourism activity and potential sites for these activities; 

(j) Advise the MEC on any matter relating to the tourism industry; and

(k) Perform any other function the MEC may assign or delegate to the Agency.

Board Charter

The Board Charter is in place and the Board's activities find meaning from the Charter.

(i)  Establish and maintain a database containing information relating to - 

Composition of the Board
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Secondary 
Teachers 
Diploma

B.Arts

B.Com 
Certificate
of Taxation

B.Arts Hon. 
Psychology 

Primary 
Teachers
Diploma
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LLB
Dip. Corporate 
Law
N.Dip. Nursing 
Science

Finance
Accounting

BA. Tourism
Management

Masters Degree 
of Management
Diploma Business
Management
Certificate in 
Programme and
Project 
Management 

Ranger: Eco training Camp
Mediation: Independent Mediation 
Services of South Africa
Land use planning for protected areas 
system
Project Management and Conflict 
resolution
Collaborative Wildlife Management 
with Sutra Network Rural development 
and German Technical Cooperation 

None

None

None
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Board Chairperson: Lepelle Northern water
Senior Manager: Auditor General
Audit Manager : Nkonki incorporated
Audit coordinator: Anglo American PLC
Managing Director: MJR Chartered 
Accountants

Executive directorship:



COMMITTEES 

Limpopo Tourism Agency Annual Report 2012-2013 51

M. Matsetela
T.S Mathumbu
Kgoshi M.S. Dikgale
A De Klerk (resigned)
N.A Dzuguda
M.L Kgalema
B Khenisa (resigned)
J.A Kruger
G.L Maluleke
M.M. Maponya
Cllr L.J. Matlou
M.S Munzhedzi (resigned)
Vho Thobela N.S Nethengwe



Remuneration of Board Members and Board Committee

4. RISK MANAGEMENT

LTA has adopted the Provincial Risk Management Framework in its approach to enterprise risk management. The entity has a risk management strategy in 
place which it is implementing.

Risks are identified through a risk assessment session held on annual basis. The entity considers reports by internal audit and external audit, incidents 
reports and investigations reports to inform the risk identification process. The entity prioritises top ten (10) risks annually and allocates resources in order 
to manage them. The entity's strategy is to reduce the impact of high level risks on its operations in order to realise the mandate, where possible, risks are 
transferred or avoided. 

The entity was able to successfully mitigate 40% of high level risks. 

5. INTERNAL CONTROL UNIT

Not applicable.

6. INTERNAL AUDIT AND AUDIT COMMITTEES

The Internal Audit work includes:

Reviewing and concluding on the reliability and integrity of financial and operating information and the means used to identify, measure, classify and 

report such information;

?
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?

?

?

?

?

?

?

?

Reviewing and concluding on the systems established by management to ensure compliance with those policies, plans, procedures, laws and 
regulations which could have a significant impact on operations and reports, and determining whether the Limpopo Tourism Agency is in 
compliance;

Reviewing and concluding on the means of safeguarding assets and, as appropriate, verifying the existence of assets.

Reviewing and concluding on operations of programmes to ascertain whether results are consistent with established objectives and goals and whether 

the operations or programmes are being carried out as planned.

Audit work done:

Supply Chain Management

Financial Disciplinary Review

IT General Control Review 

Resort Management

Revenue and Cash Management

The tabled below discloses relevant information on the Risk andAudit committee members
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7. COMPLIANCE WITH LAWS AND REGULATIONS

The founding legislation of the entity is the Limpopo Tourism Act 2/2009.  The objectives of the entity are well articulated is section 2 of the Act.

Section 7(1)(c) provides in a nutshell that the MEC may from time to time delegate a function to the entity to execute.

During the period under review, the MEC had given a directive for the parks to be transferred to the entity.  The process was fraught with legal 
ramifications until halted.  To this end, the entity has been kept in abeyance on the issue.  The entity will therefore operate on its current legislated 
mandate until otherwise directed.

It is necessary at this juncture to mention the challenges besetting the management of the Makuya Nature Reserve by LTA.  Currently LTA has presence 
in that reserve although a sector of the Community has registered their misgivings with the continued presence of LTA at the facility.  The matter is 
attended to by the Shareholder and LTA will await pronouncement on this issue.

The authorities have on occasion advocated for the establishment of Parks Board as a separate entity. There is no clear directive in this regard and the 
entity will be supportive of every effort by the authorities that will serve to heighten and intensify this mandate.

 8. FRAUD AND CORRUPTION  

LTA has developed a fraud prevention plan, which is currently being implemented. The plan has three (3) key areas designed to eliminate fraud and 
corruption within LTA's operations. These areas focus on prevention, detection and correction.

LTA has furthermore complemented the plan in so far as detection of fraud and corruption is concerned by developing and implementing a whistleblowing 
policy. The policy sets out the channels and mechanisms on which to report fraud and corruption without fear of reprisals. The policy guarantees 
protection to all stakeholders raising genuine concerns regarding fraud and corruption.

All cases reported are investigated and where wrong doing is found to have occurred, corrective action is taken immediately. 

9. MINIMISING CONFLICT OF INTEREST

The LTA policies require that all employees, including those charged with Supply Chain Management, disclose all their interest. Where potential for 
conflict is identified, LTA recuses the employee concerned from discharging any responsibility that would give rise to such conflict of interest.

10 CODE OF CONDUCT 

The LTA Code of Conduct has been formulated in order to foster and maintain trust of the employees of the entity. The LTA Code of Conduct ensures that 

all employees adhere to appropriate standards of conduct in order to maintain and enhance the reputation of LTA. The entity has disciplinary rules that 

establish the acceptable standard of conduct required from employees. It addresses specific consequences an employee may face in contravening the 

policy.

Limpopo Tourism Agency Annual Report 2012-2013 55



11. HEALTH SAFETY AND ENVIRONMENTAL ISSUES

Although health and safety are valued in everything we do, the term health and safety issues relates primarily to occupational health safety and 
environmental concerns. Workplace Safety are not only employees whose health is at stake, but also employers who seek to both maintain a productive 
health force and avoid penalties or legal liability as well as the public at large which can be affected by environmental fall-out from major workplace 
incidents.

12. COMPANY /BOARD SECRETARY

The Company Secretary: 

Guides the Board collectively, and each director individually, as to their duties and responsibilities and make them aware of all legislation and 
regulations relevant to this entity.

Ensures proper induction and orientation of directors, including assessing the specific training needs of directors and executive management in 
regard to their fiduciary and other responsibilities.

Is always available to provide comprehensive practical support and guidance to directors, with emphasis on supporting the non-executive directors 
and chairperson.

Ensures unhindered access to information by all board and committee members that they can contribute to board meetings and other discussions.

Compiles the board papers and for paginates them to ensure compliance with the required standards of good governance.

Raises all matters that warrant the attention of the board.

Ensures compliance with all relevant statutory and regulatory requirements, having due regard for the specific business interest of the company.

Also assist carrying out corporate strategies by ensuring that the board's decisions and instructions are clearly communicated to the relevant persons.

13. SOCIAL RESPONSIBILITY

As part of LTA's Corporate Social Investment (CSI) programme, the Agency engages other corporate organisations for collaboration in community 
development programmes. Our Corporate Communications Unit as the custodian of this programme, engaged SAfm to jointly do community work at 
Moime Primary School at Motjeteng Village in Tzaneen for the 67 minutes of Nelson Mandela Day activities. The entity donated a vegetable garden,  
garden tools, replaced broken window panes but also provided catering to members of the community on the day.  

14. RISK AND AUDIT COMMITTEE REPORT

We are pleased to present our report for the financial year ended 31 March 2013.

?

?

?

?

?

?

?

?
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RISK AND AUDIT COMMITTEE MEMBERS AND ATTENDANCE

During the current financial year, four (4) Risk and Audit Committee meetings were held and five (5) Special Risk and Audit Committee meetings. The attendance 
details during the 2012/2013 financial year were as follows:
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Risk and Audit Committee responsibilities

The Risk and Audit Committee reports that it has performed its responsibilities arising from sections 51(1)(a)(ii) and 76(4)(d) of the PFMA and Regulations 27.1 of 
the Treasury Regulations.

The Risk and Audit Committee also reports that it has adopted appropriate formal terms of reference as its Risk and Audit Committee Charter, has regulated its 
affairs in compliance with this charter and has discharged all its responsibilities as contained therein.

Effectiveness of internal controls procedures

The system of internal controls is designed to provide cost effective assurance that assets are safeguarded and that liabilities and working capital are efficiently 
managed. The system of internal control applied by the Limpopo Tourism Agency over the financial year and risk management is effective, efficient and 
transparent.



In accordance with the PFMA and the King III report and Corporate Governance requirements, Internal Audit provides the Risk and Audit Committee and 
management with assurance that the internal controls are appropriate and effective.

This is achieved by means of the risk management process, as well as the identification of corrective actions and suggested enhancements to the controls and 
processes.  

Internal Audit will be enhanced to effectively assist in mitigating the associated risks and management will be required to implement an action plan to ensure that 
the deficiencies identified are addressed.  The Risk and Audit Committee will actively monitor the progress in this regard.  

However, it must be noted that the timely payment of creditors can only be accomplished if the budget and monthly transfers are adjusted by the parties to realistic 
levels.  Apart from these matters, we can report that the system of internal control for the period under review was in general, effective and efficient.

Internal Audit

We are satisfied that the internal audit function is operating effectively.  The strategic internal audit plan is based on key areas of risk identified and internal audit 
has satisfactorily addressed these risks in its audits, having regard to the Limpopo Tourism Agency's Risk Management strategy and its limited financial 
resources.

The quality of in-year management and monthly/quarterly reports submitted in terms of the Public Finance Management Act and the Limpopo 
Tourism Act

The Risk and Audit Committee is satisfied with the content and quality of the reports issued by Limpopo Tourism Agency during the year under review. The reports 
generated significant improvement from the previous financial years.

Evaluation of Annual Financial Statements

The Risk and Audit Committee has;-

Reviewed and discussed the audited annual financial statements to be included in the annual report, with the Auditor General South Africa and the 
Accounting Officer;

Reviewed changes in accounting policies and practices;

Reviewed the Limpopo Tourism Agency's compliance with legal and regulatory provisions; and

Reviewed, albeit partially, the Auditor General of South Africa's management report and management's response thereto. The Committee has expressed 
displeasure to the tabling of the report in that, contrary to the Auditor General's audit's strategy provisions, no Management Reports were tabled to the 
Committee on the 10.07.2013 as well as on 16.07.2013. 

Did not review any adjustments resulting from the audit as adjustments could not be allowed and accepted by the Auditor General.

The Committee received the Management Report from the Auditor General on 29.07.2013.  The meeting converged on 30.07.2013 on assumption that 
the report would be discussed on the day.  A different report from the one of 29.07.2013 was tabled with a different audit opinion as the outcome.

?

?

?

?

?

?
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?

  It is upon this premise that the Committee requested for an extension of the audit of course cognisant of the implications of the extension which the 
Committee embraced.  The request was declined. The Audit Report was received on 05.08.2013. 

There was no time provided for the Committee to apply itself sufficiently to the report, thereby compromising the fiduciary duty of the Committee. 

We therefore do not concur and accept the Auditor General South Africa's report on the annual financial statements, and are of the opinion that the audited annual 
financial statements should not be accepted.

Integrity of the Annual Report

The Risk and Audit Committee is not satisfied with the integrity of the Annual Report on the performance of the Agency.  It is disconcerting to note that the Auditor 
General has provided a similar opinion to the previous one, disclaimer opinion.  The Risk and Audit Committee, with the assistance of the Internal Audit, will 
continue to monitor the processes and procedures in place to ensure improvement and consistency in the quality and integrity of performance information.  

However, it is of concern that the inadequate grant funding has a serious impact on the ability of the Agency to deliver on its legislated mandate which is 
encapsulated in the Annual Performance Plan aligned to the approved strategic plan and continues to critically impact on the ability of the Accounting Authority to 
exercise its oversight responsibility in terms of Treasury Regulations 8.2.3.  A number of planned outcomes could not be achieved due to these functions not 
being funded.

Auditor General of South Africa

We have met with the Auditor General South Africa and that it was apparent that there are a number of unresolved issues, although that office alluded to a 
tremendous improvement on the side of the Agency. Whilst the disclaimer opinion obtains, it emerged from the meeting between the Committee and the Auditor 
General that the audit opinion bordered on a qualification and a disclaimer, the latter was opted for, as indicated by that office, that it was in the interest of risk 
avoidance. (on the part of the Auditor General)

Conclusion

The challenges mentioned above will continue to impede the successful management of the Agency to achieve and meet its predetermined objectives and obtain 
an improved audit opinion.  With the circumstances being what they are, we will continue to beseech the Board, Chief Executive Officer, Executive Management 
Committee and staff to continue to work tirelessly with dedication and support from this Committee to obtain an improved audit opinion.

On a personal note, as the Chairperson of the Risk and Audit, I wish to acknowledge with gratitude the sterling and dedicated contribution made by my colleagues 
in the Risk and Audit Committee.

_______________________
Dzuguda N.A
Risk and Audit Committee Chairperson 
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PART D
HUMAN RESOURCE MANAGEMENT



1. INTRODUCTION 

During period under review, three key personnel were appointed, namely; the Chief Executive Officer, Chief Financial Officer and the Senior Manager: 
Financial Management to bolster the leadership of LTA as well as to spearhead the strategic direction of the entity. By the end of the 2012/ 13 financial year 
the entity retained 192 permanent staff and 21 employees on fixed term contract. Staff and management meetings were held for the purpose of having 
continued interaction among employees at all levels.

The entity continued to develop the skills of   the respective employees in line with their development plans to enhance performance and improve service 
delivery. The Workplace Skills Plan (WSP) was developed and submitted to Culture, Arts, Tourism, Hospitality and Sports Sector Educational and Training 
Authority (CATHSSETA).
Ten internship candidates were appointed for a period of twelve months in line with the Skills Development Act to gain practical work experience in the 
various fields within the entity.

Facilitated the following skills development programmes which were attended by a total of 38 employees. 
Workplace Discipline 
Supply Chain Management
PFMA and Treasury Regulations 
GRAP Training programme

 Six (6) employees were granted study assistance in the following field.
 Microsoft Certified IT Professional 
2x National Diploma in Tourism Management.
B tech Tourism Management 
Master of Business Administration 
Journalism Development Communication Certificate

LTA accommodated girls and boys from Sinthumule,  Kutama,  Ramaolwane  and  Morwatshehla High Schools respectively to participate in a “Take a Girl 
Child to Work” and “Take a Boy Child to Work” in order to expose them to the work environment in the tourism industry .

Employee Wellness Programmes were implemented to create awareness on HIV/ AIDS, Cancer and promoting healthy lifestyle.

The entity observed the three HIV/ AIDS Campaigns i.e. candlelight, World AIDS Day and Condom Week by conducting workshops. Employees 
participated in HIV/ADIS Counselling and Testing and tests results were released on site.

Employee Relations unit is intended to foster harmonious relations between employer and employees. This unit has successfully handled eleven (11) 
cases of misconduct and reached a settlement agreement with NEHAWU on cost of living salary adjustment following a conciliation process.

?

?

?

?
?

?

?

?

?

?
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Policy Development

The entity has Human Resources Policy in place. During the period under review, workshops were conducted to create awareness on the four prioritised 
policies namely;

Leave Management
Code of Conduct
Employee Relations
Health & Safety

The entity ensured compliance to the payroll, recruitment and selection policies which were prioritised during the year under review. There has been an 
increase on employee absenteeism in two resorts. Workshops will be conducted to create awareness and necessary steps will be taken to curb recurrence of 
absenteeism.

2. HUMAN RESOURCE OVERSIGHT STATISTICS 

Personnel Cost by programme 

?

?

?

?

Personnel cost by salary band
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2,017,982 



Performance Rewards

Training Costs 

Employment and vacancies
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Employees on fixed term contracts resign when they get better offers elsewhere. The process of replacing staff takes long owing to procedure to be followed in 
line with the treasury instruction note no.1 of 2012. 

Labour Relations: Misconduct and disciplinary action

Due to budgetary constraints positions for highly skilled supervision were not filled. There is appropriate internal staff to fill the vacancies.  The positions remained 
unfilled since 2008 due to financial challenges. Though the entity has a retention strategy, the implementation is hampered by the limited resources. 

Employment changes

Reasons for staff leaving 
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Equity Target and Employment Equity Status 
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PART E
FINANCIAL INFORMATION



1. STATEMENT OF RESPONSIBILITY

Statement of Responsibility for the Annual Financial Statements for the year ended 31 March 2013

The Board is responsible for the preparation of the LTA's annual financial statements and for the judgements made in this information.

The Board is responsible for establishing, and implementing a system of internal control designed to provide reasonable assurance as to the integrity and 
reliability of the annual financial statements.

In my opinion, the financial statements fairly reflect the operations of the LTA  for the financial year ended 31 March 2013. 

The external auditors are engaged to express an independent opinion on the Annual Financial Statement of the LTA. 

The LTA’s annual financial statements for the year ended 31 March 2013 have been audited by the external auditors and their report is presented on page 69.

The Annual Financial Statements of the public entity set out on page 79 to page 125 have been approved.

______________________
Mr Nocks Seabi 
Chief Executive Officer

______________

Date 

_____________________
Mr M Matsetela
Chairperson Of The Board 

______________

Date 
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HEAD OFFICE – POLOKWANE
P.O. Box 2814, Polokwane, 0700
Tel: +27 (0) 15 293 3600
Fax: +27 (0) 15 293 3655
E-mail: info@golimpopo.com
Website: www.golimpopo.com

WATERBEG REGIONAL OFFICE
Shop no 2, Waterfront Complex
Marx Street, Belabela, 0480
P.O. Box 721, Bela-Bela, 0480
Tel: +27 (0) 14 736 4328
Fax: +27 (0) 14 736 6668
E-mail: mashudur@golimpopo.com
Website: www.golimpopo.com

SEKHUKHUNE REGIONAL OFFICE
Shop No 4, Bareki Mall
Groblesdal 0470
Fax: 013 262 5673
Tel: +27 (0) 13 262 424
E-mail: collinsm@golimpopo.com
Website: www.golimpopo.com

VHEMBE REGIONAL OFFICE
Cnr Songozwi and N1 Road
Tel: +27 (0) 15 516 3415
Fax: +27 (0) 15 516 5196
Website: www.golimpopo.com

MOPANI REGIONAL OFFICE
Plot no 2, R71 next to Spur Restaurant, 
Tzaneen, 0850
Tel: +27 (0) 15 307 3582 / 4643
Fax: 0867261055
E-mail: carolm@golimpopo.com
Website: www.golimpopo.com

Dynasty Printers: 015 491 4873


